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For over

20 years

we have been writing
the history of luxury
in Russia

RR is an expert in the world of luxury in all
its manifestations and segments. Luxury in
today’s context is not merely synonymous
with ‘the most expensive things in the
world’. We actively track new trends,
showcasing revolutionary products and
experiences that make them iconic.

We don't just present; we also inspire.
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LUXURY MARKET IN RUSSIA:
A FRESH PERSPECTIVE ON

OLD VALUES

Global forecasts in the fashion and luxury sectors from consulting agencies
like McKinsey converge on a key insight: even the wealthiest consumers are
no longer willing to pay a premium for logos. They seek authentic values:
exceptional materials, impeccable tailoring, and individuality in all aspects.
Experts predict a burgeoning vintage market, where masterpieces
conceived by legendary designers of the past—rather than merely bearing
their names on labels—will gain value among Gen Z, millennials, and their
parents alike. McKinsey forecasts a renaissance in the jewelry market

by 2026, projecting it will expand at four times the rate of the fashion sector.
In this shifting landscape, consumers are gradually losing interest in «trendy»
mass-produced items that come with a threefold markup for the brand. By
2026, they are expected to favor handcrafted pieces from renowned artisans,
opt for eccentric vintage items, or engage in spirited bidding at auctions for
unique jewelry and watches with impressive provenance.

And what about the brands and fashion houses? They maintain the mantra
that the customer is always right (and rightly so), which is why ultra-luxury
manufacturers are transforming their customer service info an exclusive
club «for insiders.»

The 20% of buyers who, according to the Pareto principle, account for
80% of the luxury segment gain access to exclusive private rooms—both
figuratively and literally.

But what about Russia? In our resource-rich and talent-abundant nation, we
can certainly invest in elite real estate, investment-grade diamonds, creations
from independent watchmakers, and collections from emerging young
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designers. We also have a market for vintage resale, and when it comes
to sophistication and taste, we certainly have an abundance.

We are traveling through our native lands and the landscapes of
Southeast Asia, discovering new places, styles, brands, and adopting
new habits. How can we enrich and brighten our lives while contributing
to the growth of the fashion and jewelry market? By presenting luxury
through the channels where consumers are accustomed to and expect
to encounter it—on the pages of RR.

/:‘Z‘ Andrey Zolotov

Publisher
& Editor in Chief “RR Luxury.
Personalities. Business”
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DIGITAL

robb.report

200 000

unique visitors per month

1200 000

views per month

2,4 min. 2,6 1] 1 8

screen time visit depth

Social media

GO 30000
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https://robb.report/
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THEMES 2026
SCHEDULE

Ad materials Moscow

Release
February Oriental Issue 29.12.25 31.01.26
March Women'’s issue, charity 10.02.26 07.03.26
April Best of wellness 17.03.26 11.04.26
May—June Yachts & Seaside Leisure/SPIEF 15.04.26 16.05.26
July—August Real Estate & Design/EEF 16.06.26 11.07.26
September Best of the Best 04.08.26 29.08.26
October Wine Special Issue 01.09.26 26.09.26
November Jewelry Issue/wellness 06.10.26 31.10.26
JIZ‘?‘%(;T;oer— Ultimate gift guide 03.11.26 28.11.26
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MAGAZINE CIRCULATION

Nizhny Novgorod

2,1% 22 0 0 0 COPIES

Saint Petersburg
10,5%

Moscow and the Moscow
region 58%

Voronezh
1%

Yekaterinburg Krasnoyarsk
4,2% 3%
Novosibirsk
(-)
3,8% Khabarovsk Kazakhstan 1,5%
Kazan 3% 1,8% Belarus 1%
Sochi Marketplaces 10%

- Worldwide delivery!
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PARTNERSHIP PROGRAMS

Moscow Hotels

Radisson Collection Moscow, Ararat Park
Hyatt Moscow, Balchug Kempinski
Swissols| Krasnye Holmy, Lotte Hotel
Moscow, Four Seasons, The Carlton Hotel

Sochi hotels
Swissotel Kamelia Sochi

Saint-Peterburg hotels
Grand Hotel Moika 22, Four Seasons

Nizhny Novgorod Hotels

Sheraton hotel

Kazan hotel
Kazan Palace hotel by Tasigo

BUSINESS HALL
Alfa Only lounge
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CLUB/RESTAURANTS
Moscow City Golf Club, House of
Russian Billiards — Moscow, Regent
Restaurant, Soho Restaurant, Butler
Restaurant, Peach Restaurant, Rodina
Club, Masters:dom, Raevo, Ginto

BEAUTY SALONS

& CLINICS
Keep Looking, Remedy Lab,
Swiss Beauty Clinic

SUPERMARKETS
Azbuka vkusa, Globus, «Zelgrosssy,
«METRO», «EUROSPARY, «Vremena goda»

MAGAZINE SUBSCRIPTION

ON-LINE MARKETPLACES
Ozon, WILDBERRIES, Yandex Market,
Megamarket, «Moscow» bookstore

S QO

Sales Alternative Partnership
distribution programms

SPIEF

Saint -Peterburg hotels
Four Season Hotel, Grand Hotel «Moika,22,
Grand hotel «Europe, Astoria Hotel

Saint -Peterburg Art Gallery
Jessica Gallery, Joy Gallery,
Marina Gisich Gallery, Kgallery, NameGallery

EEF

Vladivostok hotels

Patrokl Hotel, RODINA,
Vladivostok Grand Hotel & SPA,
Lotte Vladivostok
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EDITORIAL
PROJECTS

Parlour

Ksenia Kostina
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Parlour. Andrey Koshkin
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RopoJaeBa
OpM/LLINAHTOB

HO MApuIpyT

Mockosckuii pectopatop Anekceit Munckuii

npokatunca c raspesom Robb R
Ha srenopoxHuke Tank 500 1 pa

© TOM, NOYEMy BO3POAMA CBOI NPOEKT
KyxHeit BenMKkoro WEnkoBoro nyTi, u

KOK AONIEKO MOXHO 30€XATb B NOMCKAX

FACTPOHOMUYECKMX BMIEUATIEHMI

sanucan AMAPE# 30M0TOB

ckasan,

0 TOM,

...IHH”H_
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JBe3na

FOCTUHAS ROBB REPORT AH[IPEN KOLLIKMH

110 UMECHUI

AceTpym

CeBepHasi CTOMMLA — OAMH U3 CAMBbIX KPOCHBBIX
ropopoe Poccun. Victopuuecku sHaummsle
AOCTONPUMEYATENBHOCTH BO3HMKAIOT HA €10
KOPTe HE YaCTO, HO NOYTU BCErAa — HA BEKA.
[nasa 1 ocHOBATENb AEBENONEPCKOI KOMMNAHNM
Yard Group Axppeit KowkiH noseaan Robb
Report 0 Tom, HACKOABKO CTHAb M KAUECTBO
HOBBIX 310HWI1 3QBMCAT OT BKYCA M prnocodmm
BOAENbLEB CTPOMTENbHBIX KOMMAHMMA

sanican AAPE 30NIOTOB 070 AMMUTPUF XYPASNER

«lerepBypr xabio onucai, a ¥To He omKCao,
10 HAZ0 BUCTE CAMOMY>, ~ LUTATOM micaTes
Mnana Asexcanponiaa Tomaapona masmia-
er Anapeit Koukus mamy eceay o paspuri

ropoackoro npoctpancta Canxr-Tlerepoypra
C racemkon e noctiops

Ho CliepBa M 11070~
BOPHM 06 HTOM HOAPOGHEC, 4 ATEM 5 OTHPABAIOCH
5 Cenepryio Tlaansupy. aro6st ynisets nonsie

oBnexTE cobeTner

bIM 1A

Tonops o exmxiocti, Komiis pacckasbina
et 4T0 3270 yerexa b HTOM Guanee

~ ymenne
onenas Kavectso pie Bpeven, Byy i xor-
ICKLHOREPOM PETpO-aBTOMOBHIICI, AMBOTHCH,
AHTHKBAPUATA 1 UPEAMCTOR HCKYCCTRA, ARApeit

KOIIKHH HCIOAB3YeT COBCTIERMYI0 HACMOTpert
HOCTD B MHAYCTPHI HCABHAMMOCTH — 005~
CAMHAET KAACCHKY ¢ TCXHOIOPMAMI, OTAAET
JaHB BpeMer 1 360THTCS 00 AKTYATBHOCTH
Cerost mMemTo pasBITHI BKYC H03B0TICT Tpe-
THOPATD B KI3HE, APXHTEKTYHbE HPOCKTH, Ko~
TOpbIE CTAHOBSTCA OCTONPHMESATEABHOCTSMI

Tereptypra.

Angpeit, pacckaxure o
nonepcxomy Gramecy.

atleM myTH K jtene-

K 066 oTkprT B Guatiece

s Be

a
nean Mou yuiesenus. B aensnoctie npociyics
mTepec K HOBO# TorAa mpogecc paeaTopa
TOEE — K MY HCHII0 MEK/Y HAPOHEX TPAK-
THK B IPOAAAKE BHOBD NOCTPOCHHELX 06BeKTOD.
S BAACT ATCHTCTROM HCTBUKIMOCTH, 3 CTE/0M
POIIONLIO TOIPYKEHIE B CAMYIO CYTh — COta-
HIHC H CTPOMTEBCTIO Kb

TIpst KaxuX YeTORMSX Ha KapTe rOpoa mosts-

ASIOTCS APXHTEKTYPHO SHATMMBIE POEKTEHI

K0T canopea/tiaamiis i CTamie Coviath kpy-

TOit MPOJTYKT /UL ACBEOMEpa BaHEE TOTOTO 3a-

paGarbimanis aener. Tpuney npivep: nowio
VBICUCHIS POTPOKAPAMH, TACAMI I IIPEMCTANIT
HCKYCCTBA, HEAABHO 5 OTKPHUT 413 ceft ay/umo-

CHCTeMB 1960-X r010m. OIMyTHA, 4TO Y1aBHBaIo

u €A, KaK 3BYHT My-

aHCH — PasHUILY, MEAK T

B ABWKEHWM AJIEKCEV MMHCK

Korenuuna pecrops
ha Farang Kkpyrunaca

Murepa Gpankonawa

Auexceii TTnexnii e npsaics wa soexone
PECTOPAHIYIO CILEHY, OB BLUIIE THXO 1 CHOKO
Ero ramaii pecropan Regent nor yaxe mecrs
padoract n nenrtpe Mocknt 6ca numcern 1 2a

BPCNS HAKOMILT COTMABIIR CITHCOK MOCTORT
rocreii. Creytomu npockros Iumcroro o
611 cramn Farang, oTkpuTis KoToporo oc

CKast IyGAKA KAQTA TAPY €T, TIOKa WHE pey
B cramamke ma Mazoit Hirrexoit, b Gmrmest
6 «MummCTepeTRO>, ereHAAPHOM MecTe Has
2000-x. Tocte oTkpurTis pectopan mpopade
HEAO/ATO — -3 TAIIENII 3ANCACTIE MpHIL
5. O TOML IO ¢y HILIOCh AuABIC, 110Y

Farang G410 Peitieso oTKpBITS CHoBa, Kake
CTOpAHHbIC TPOHJBI TIEPEAHBACT CTO)
t Amapero 3o0Tony 34 py

sncsopoa Tank 500.

O necacespemennocTn

Farang onepe;uta csoé spesst. Ero weeit cus
KyJIMBAPHELX TPAHILE BAOSHORICHO Kak M
MYM HITE PECTOPAHOR ¢ HoXOKCil KoHeIy
Farang crapronat asmacritieck, ¢ noAmoft 1o
Koit 1 s cron o, K coxaer
CHaBRoif Haeit OMGKOfi 65110 T0, 910 Mkt e

KT AR eMITibIE BpeMera (HACTY I Ka

wopoii mrrox) B namtest paiioric nootic aarper
paoTy samcAcHI noce 23100, 3 y Hac Bercp:

e HoTy RO opAaT HpeTIpILTITL

06 UTANBAHCKOM aKUeHTe

Ml HE XOTe.IH CQRATHC 1 PCULTH OTKPAITS 1

POTOli MOCMY CepAILY IIONAKE HTATLANC

PecTopars. A B ITOre IpOIPATIE: Mt HCKa T

TYIo cepeTIILY, a ¢ B HTATHSICKITX pecTopatiay
160 oTKpBBATS TomoBH (2 a1

ux B Moc

npocry mer. ]
J0poroii) HraxbANCKIit pecTopar

AN OO/ PYKH HepecITTaCIIE, 1 A
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SPECIAL PROJECTS

The creative team at RR executes any communication tasks for your
brand within the specified budgets and timelines.

We craft a unique product that aligns with your brand’s DNA,
leveraging our expertise.

Timberland
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COENUAJNBHBIN TNPOEKT

30JI0ThIe
npasmuja

RR gbisicrmn, nouemy aparouieHHas
Clarins Precious — Ge3ynpeuHbi i
1 Kak AOBMTHCH OMONKMBAIOWErO

porpasya yxoxa Clarins
Precious nimotac
cpeictn, aaxond
ao10tHe aakon
e 13 it o

et noucTIie Aparo-
neasa dopay

HEHIHIM COCTATOM
pe:
x

VALTAT MHOFOCTIIIEX HECICTOBa I
oparopit Clarins — puookeTpa
LBeTK CeneRuuEpeyCa, uane

AKIKE KAK APHITA HOWI, D
HOHEHT AKTHBHPYET B KoAKe 0C00)

Horo

10K J0ATOI€TIS, KOTOpB yCi B2

AHTHOKCHAAHTIYI0 SaUUITY KM, CTI0.

YMCHBIICHIIO HEpBLIX pH-

s pacory
Iepauii mar — ounmene. Markuii

HO3BOET IDODABOTATS TA7Ke TOVILIIO-

NIVHWS 10 yXOMY 32 KoXelt
IOMAPOK TeM, y KOTO BCE eCTb,
pe3ynsTaTa BCero 3a NsTs Waros
now i pe
a ryama, oxaaun

i TexmiKoii Macca-

0Ky 1 YCHT yB-
crnen

(0¢ nocrpusTHE YX01a
Cteayomuit sran — cunopor
e Precious mx we. Hepras — Le
Serum ¢ apexros wrroneroro
THITA — U151 TEX, KTO JKeAaeT mianih-
kon apsbrocti. Howmo

1. B kox-

e o1 npua

IKCTPAKTA CILAPHILBI HOUID, CHBOPOTKA
PAHT HOIMCAXAPHAL OBCa, 06~

pasyioNLIe Ha KAKC HOATAIHBAIONHIL

«acapracy: on obec

e

CIHEIUMAJABHBIN IPOEKT

MAEAJIBHO
XEJNTBIE

«HaM He Hy>KHO BbINI0 HMYEro MeHSITb, MOTOMY YTO Mbl CAENaNM BCE MPaBUIbHO
C NepBOro pasay, — C ropAOCTbIO FOBOPAT B KoMMaHuW Timberland o csowx
MOMEHTA/IbHO Y3HABAEMbIX ENTbIX GOTUHKAX Ha pe/ibedHOM NofowWBe.
MoueMy e 5Ta MOAENb FOAMM HE TEPSET MOMYNAPHOCTH?

Kax y m060ii macrosei ane:

o,y o0t

posu
Butters, Yellow Boot, 6 Inch, Constructs’
10061, <Tnniepsn... Ho, xax
Sy
B0 BCEM Mipe — cpay HORIMAIOT

t peus. C 1973 vo o
AQKC HOABILTACh ICPBSE APa CALITHX

60THIIOK> ¢ TOTOTIHTION BBILE BOTBHCTOrO

o

teHITe — 11X ML

/1epeBa, O HEUAMEHHO YHaACMEL —
exmnoro
pot
e secsmnerii. Ho mmoryta Gormixn

Graroxaps koke-yGyKy

MENAIOT IBET: X Ky THTORLIH CTATYC TAKO,
IO HABECTHBIC MOAbIC Gper st 3ita-
sesurocri naycanor ¢ Timberland co-
Bvecse Konciku, Cpeu Ty mamy
MEBIIIX KOLTAGOpAIIIii — COTPYTIECTBO
€ David Z (1998), Becline (2014), Off-White
(2017 Jimmy Choo (2020), Tommy Hilfiger
(2021), Veneda Carter (2022), Supreme
(2023).J[ffound (2024). Louis Vuitton (2024).
Ho A€10 He TO.16KO B yHHKATBHOM 0B TiKe

Gorimion>: ot ¢

wyman-
oBus. Kovopr ofecriesnpaior
CTENHKA WS eHOMaTepIATa, €03
rexsonorun Timberland Ant

C CHCTEMOlE HepenEpIYTOro KORYCa, HOTI0-
AIOIas AAPE! DI XORL6C HOKIAKA 13
HpUATOUHON KOAKI H MK KoK
sk ¢ noporosow. Kymims oxentiie Go-
Tuicrns 5 Poccitt MOKIO B CeTst Marauion
s1a caiire Bootwood

Tiosepcs wecTurpannof hops

Ha NposKe 1 AonrOBeUHSL

Texsionorun nuren

< oo noae

pucyKom obecneun

KOHTY OB, PORIYIO TEKCTYPY. 17
1 custne. Bropoe cpeactno —
chnop 10 LHuile en Ser
dopye peanzona
MUKpofTon s TexHoTor s

tKpOKaTICYL, KoTOpHIC
BAOTCA 1A KOAe AL B MM
010 o
COCTAR MACTI-CHIBOPOTKH RO
HeATLLLL SKCTPAKT AYHHOTO

cenms Ut MaKeiman

crmympyomi HowHyI0 @
wit nporte
nepatm. Yrpos n orernit

BB TR Y HKT: BoC

mmasomuit kpex. On npect
ABYX TeKCTYpax: ofbrHol 1 Ha
noii (s o
ucnoapzopanns Ha nous). Ie

PKCTPAKT KATIAIIX03 i KOCTOYe]

JOCCKOI BUIIHI BRYIE ¢ Mac
ez 1 prravmom C gesax

BOIOTOM K0 K MOA0I0CTH 1 K

procTsio
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DIGITAL FORMATS

Branding

Billboard

E HH CTH B4 S L) s BHRATREH A Eiivoe 124

POYKAECTBEHKA &

TPEHADBI B 3NHTHOM
HEABMXXMMOCTH B
2026 TOAY: TAEB
MOCKBE HAMTH
HHEECTMLLMOHHO
BbIrOAHbIM OEBEKT

Parallax

Hak npespatnrs
If"l:,'!m' TR ETHTEY DO RN TR B ST 5 AANTEIENE H
e nepeter

B KOMpopTIO
MY TEEeTRIE
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SPECIAL ONLINE PROJECTS

RR team will create a project based on your brief, designed in the editorial style of RR

RR x Forma

RR x Honggqi

-
[OPU3QHITbI

HORAT

HOBbIE

RR x Sher

THXAA TABAHDB
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‘ W ' >
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MEDIA KIT 2026


https://robb.report/motors/98287-novye-gorizonty-kak-hongqi-pereosmyslyaet-lyuks/
https://robb.report/stil-zhizni/99405-edinstvo-protivopolojnostei/
https://robb.report/stil-zhizni/95879-tihaya-gavan/
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BEST OF THE BEST. RR ANNUAL EVENT

RR. Lux. Personalities. Business, following an established tradition, invites its partners—market leaders—to a breakfast event
dedicated to the launch of the September issue, which annually features the Best of the Best rankings. The guests of the event
will include prominent players from the Russian and global luxury markets, as well as influential figures in the business world.

1) l.& a"‘ "';

l.r -f
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ANNUAL AWARD.
RR. BEST OF WELLNESS 2026

The RR. Best of Wellness Award positions health,
longevity,and beauty as the highest form of art and
personal investment.

Nominations cover the entire longevity ecosystem,
the concept of a healthy lifestyle, and harmony
of body and spirit. \

The award recognizes not just quality, but
breakthroughs. A shortlist of new products,
programs, discoveries, and services will be

selected by the ediforial board from among : Award Philosophy:
the launches of the past year.

The winners will be chosen by an expert jury. For those who

The results will be published in the April 2026 create trends

issue of RR. The winners will receive their award 2

at the final ceremony, a private dinner. not follow them
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CONTACTS

PUBLISHER ADVERTISING DEPARTMENT
& EDITOR IN CHIEF

MARKETING DEPART

Advertising Director

Andrey Zolotov (real estate, beauty, technology, travel):
a.zolotov@imedia.ru Irina Vasina
+7 495 252 0999 I vasina@imedia.ru

+/ 495 252 0999
+7 903 240 4200

MANAGING DIRECTOR,

Nnal edia.ru
+7 495 252 0999

+/ 903 790 3011

The part of media holding
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Director (iancelit
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